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TOURISM BUSINESS

OBJECTIVES: The primary purpose of the paper is to acquaint the students about the basic and preliminary knowledge of the terms, concepts, systems and trends in tourism. It will form the first step to move forward to interact with the advanced knowledge pertaining to tourism.

MODE OF PAPER SETTING: The examiner shall set ten questions selecting two questions from each unit. The student shall be required to attempt five questions in all selecting one question from each unit.

UNIT – I: Understanding Tourism

● Meaning and Nature of Tourism

●The historical Perspective of Tourism

● The economic, social and cultural significance of tourism

UNIT – II: Main Concepts and Terminology in Tourism


● Tourism, tourist, Excursionist, Tourism Market


● Tourism Resources, Tourism Product, Destination


● Recreation, Pleasure, Relaxation 

UNIT – III:  Trends in Tourism


● Trends and Patterns in International Tourism


● Factors responsible for growth and development of international tourism


● Motivations in tourism

 UNIT – IV: Facilitators of Tourism


●Transportation: Types and Relevance in Tourism


● Accommodation: Types and Relevance in Tourism

UNIT – V: Studying Tourism


● Tourism Education and its Significance for Tourism Business Growth


● Professionalism – Key to Tourism Growth
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BTM-104   TOURISM PRODUCTS OF INDIA (NATURAL)

Objectives: 

Tourism begins with the motivation to visit attractions at destinations.  The attractions may be natural or man made (cultural).  The natural attraction such as mountains, hills, forests with wild animals, coastal areas and islands are attracting all.  India is seventh largest country with rich diversity of natural tourist resources.  It is very necessary for the students of tourism to know about these tourist products.  This course will help the students to give an insight about the rich natural tourist products of India.

Unit-I
India: General introduction, states & capitals, physiographic units, seasons and climatic regions & their impacts on tourism. Natural vegetation & wild animals of India & wild life tourism, India: a destination for all reasons & seasons.

Unit-II
The Northern Mountains: General introduction of the Himalayas & other ranges, their importance for religious, hill station & adventure tourism. A case study of Sri Nagar, Shimla, Nainital, Darjeeling & Gangtok.

Unit-III
The Central Plains: General introduction of deserts & central plains.  Their importance for cultural, religious & adventure tourism. A case study of Amritsar, Jaipur, Delhi, Lucknow, Kolkata.

Unit-IV
The Peninsula: General features of Indian peninsula with their tourism significance. A case study of Bhopal, Khajuraho, Hyderabad, Banglore, Ooty

Unit-V
The coastal plains and islands: General features of coastal regions, their importance for religious, cultural & beach tourism. A case study of Mumbai, Goa, Cochin, Chennai, Andaman & Nicobar.
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TOURISM PRODUCT OF INDIA (CULTURAL)
OBJECTIVE: Since there exist a strong relationship between tourism and culture and more so in case of India, it becomes essential for the student of tourism to have first hand information of Indian culture and to understand its significance for tourism. The paper gives a basic understanding of the concept of culture and that too in the Indian context. 

MODE OF PAPER SETTING: The examiner shall set ten questions selecting two questions from each unit. The student shall be required to attempt five questions in all selecting one question from each unit.

Unit – I: Introduction to Culture 


● Culture: Concept and its essential Features 


● Indian Culture: Fundamentals of Indian Culture; Indian culture through the ages


● Culture and tourism relationship with special reference to India

Unit – II: Indian Architecture – I 


●Buddhist Architecture: Ajanta, Ellora and Sanchi

●Hindu Architecture: Khajuraho temples, Sun temple of Konark, Shore temple of Mamallpuram   and Brihadisvara temple at Thanjavur

Unit – III: Indian Architecture – II 

● Medieval Architecture: Taj Mahal, Red Fort of Delhi, Fatehpur Sikri and Qutub Minar

● Modern Architecture: Gate Way of India, Bom Jesus Church in Old Goa, Bahai’s Lotus temple          in Delhi

Unit – IV: Dances and Music of India

● Classical Dances of India


● Classical Music of India
Unit – V Major Fairs and festivals of India and their significance for tourism

Holi, Dussehra, Diwali, Baisakhi, Pongal, Bihu, Desert festival – Jaisalmer, Surajkund Craft fair, International Trade Fair - New Delhi,    
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RELIGIOUS TOURISM IN INDIA
OBJECTIVES: The paper focuses on the religions in India which constitute the major motivation for tourists particularly the domestic tourists. The paper gives an exhaustive and selective view of the major religions in India and familiarizes the student with various popular religious destinations associated with different religions. Overall, it will provide a comprehensive view of religion and religious destinations in India.

MODE OF PAPER SETTING: The examiner shall set ten questions selecting two questions from each unit. The student shall be required to attempt five questions in all selecting one question from each unit.

UNIT – I: Major Religions in India – I 
● Hinduism (Vedic, Bhagvatism and Shaivism streams): basic features; Growth over the Years


● Buddhism and Jainism: Their teachings and Philosophy

UNIT – II: Major Religions in India – II 

● Islam and Christianity in India: Basic Features and geographical Extent


● Sikhism: Basic Features

UNIT – III:  Major Religious Destinations of India – I 

● Hinduism: Four Dhams i.e. Badrinath, Rameshwaram, Puri and Dwarka; 

    Varanasi, Mathura -  Vrindavan, Haridwar, Vaishno Devi, Allahabad and Tirupati

UNIT – IV:  Major Religious Destinations of India – II 

● Buddhism & Jainism : Bodh Gaya, Sarnath, Mount Abu, Palitana

● Islam, Christianity and Sikhism: Ajmer, Goa and Amritsar, 

UNIT – V: Religious Tourism: An Overview


● Religious Tourism: Concept, Definition and Significance

● Trends and Pattern in Religious tourism in India


● Problems and Prospects of Religious Tourism in India
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BTM-203 GEOGRAPHY OF TOURISM

Objectives: 

Geography of Tourism studies the phenomena of tourism over the global space with ‘spatial’ attention on the place of origin, place of destination & routes through which the travel & tourism takes place.  It provides a thorough knowledge about the characteristics of tourist markets, attractions of destinations & the accessibility of the world with a focus on a few selected countries of world.  This course has been simplified with very few case studies & broad information about the continents, so that in next semesters the BTM students can know more specific countries & destinations.

Unit-I
Brief introduction of continents & oceans.  Map reading. Greenwich mean time.  International date line.  Elements of weather & climate.  Climatic zones of the world.  Natural vegetation of the world.  Main tourist activities in different climatic zones.

Unit-II
Asia: General geographical features; physiography, climate, vegetation main countries, capitals & their tourist attractions. A Case study of Japan, Singapore, Sri Lanka, Saudi Arabia.

Unit-III
Europe: General geographical features; physiography, climate, vegetation. Main countries, capitals & their tourist attractions. A Case study of France, United Kingdom, Switzerland, Netherlands

Unit-IV
Americans: General geographical features of North & South Americas; physiography, climate, vegetation, main countries, capitals & their tourist attractions. A Case study of the U.S.A. (only 5 destinations), Canada, Brazil, Cuba.

Unit-V
Other countries: General geographical features of given countries with information about physiography, climate, vegetation & tourist attractions of South Africa, Egypt, Australia, New Zeeland.    
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ECONOMICS OF TOURISM

Objectives: Tourism is now recognized as an economic activity of global significance. This complex and multi-faceted industry plays an important role in the economics of many developed and less developed countries. The main aim of this course is to give the macroeconomic picture of tourism’s role within national economies using the fundamental concepts learned in introductory economics course. 

Paper setting:
Paper setter should set 10 questions in a manner that there are 2 questions from each unit.  The examinee should be required to attempt five questions, selecting only one from unit.

Teaching practices: Class Room lectures, Assignment. Cases, Discussions and Seminars
Unit-I

Introduction to Tourism Economics:
Circular flow of Economic Activities; Tourism development and national economy- contribution to GDP, influencing procedure, Tourism under five year plans, Globalisation and its impacts on Tourism.

Unit-II

Economics of Tourism Demand:
Nature of demand, Factor influencing tourism demand, economic determinants of Tourism demand, price and income elasticity of tourism demand, trends in tourism demand.

Unit-III
Economics of Tourism supply:


Market Structure and Tourism supply, elasticity of supply, Integration in   tourism supply, supply trends

Unit-IV
Economic impacts of Tourism:
Employment and income creation, Tourism Multiplier, Balance of payment, Foreign exchange.   

Unit-V
Tourism Costs:

Cost concept, types of costs, determinants of cost tourism, taxation and cost.
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SOCIOLOGY OF TOURISM
OBJECTIVES: Tourism has a social dimension too which, in a way, is more important than the other dimensions. Sociology, being a systematic study of the societies or societal issues, explains the social dimensions of tourism. The paper looks into the sociological concepts like society, culture, social change etc. so that the student can easily grasp the social impacts of tourism. Similar other issues of concern form the basis of this paper.

MODE OF PAPER SETTING: The examiner shall set ten questions selecting two questions from each unit. The student shall be required to attempt five questions in all selecting one question from each unit.

UNIT – I: Understanding Sociology


● Sociology: Definition, nature and scope


● Society: Definition and different types of societies

UNIT – II: Sociological Approach to Tourism


● Sociological factor in Tourist motivation, Attitude and Perception


● Social dimension of host – tourist relationship


●Socio-economic and socio-cultural impacts of tourism

UNIT – III: Tourism system and the Individual  


● Socialization through interaction and exchange of values, norms, social laws and usages


● Factors influencing individual’s role, behaviour, attitudes and experiences at the destination 

UNIT – IV: Tourism and Social Institutions 

● Social institutions and their roles


● Factors influencing the roles and status of social institutions


● Influence of tourism on social institutions 

UNIT – V: Tourism and Social Change

● Social Change: Definition and theories of social change

● Factors affecting social change

● Tourism as an instrument of social change
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PRINCIPLES OF MANAGEMENT

Objectives:    To make students understand management concepts and their application in the field of tourism industry.

Paper-setting:
Paper setter should set 10 questions in manner that there are 2 questions from each unit.  The examinee should be required to attempt five questions, selecting only one from unit.

Teaching practices: Class room lectures, Assignment. Cases, Discussions and Seminars

Course contents:

Unit-I               Introduction to Management:


Concept. Nature, functions, process, Traits of a successful manager and managerial role. Management and society: Business ethics and social responsibilities.

Unit-II
Planning:

                         Nature, purpose, Types and process of planning.

Unit-III
Organising:

                        Concept of organizing and organization.  Line & Staff, Span of control. Delegation.  Decentralisation Organization structure.

Unit-IV
Directing: 

                         Communication-Process and types of communication, Barriers and principles of effective communication.


Motivation- Meaning, Theories – Maslow and Herzberg, Motivational techniques used in tourism business

Unit-V
Leadership :

                       Concept, Qualities of a successful leader: factors influencing performance of leaders.  Styles of leadership, Management Grid. 


Controlling – Process. Methods and techniques
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