	Course 

Code
	Course Title
	Division of Marks

	
	
	Int.
	Ext.
	Total

	HONS-101
	Management Concepts and Processes

	40
	60
	100

	HONS -102
	Economics for Managers

	40
	60
	100

	HONS -103


	Quantitative Techniques-I

	40
	60
	I00



	HONS -104


	Business Environment


	40
	60
	100



	HONS -105


	Accounting for Managers

	40
	60
	100



	HONS -106
	Communication Skills  for Managers
	40
	60
	100



	HONS 107
	Fundamentals of Computer 
	50

(P)
	50

(T)
	100



	HONS -108
	Seminar*


	50


	-


	50



Master of Business Administration (Hons.) is a two year full time programme. The course structure of the programme is given hereunder:
SCHEME OF EXAMINATION FOR MBA (Hons.)
First Year
Semester-I

P= Practical, T= Theory

*The Seminar will be presented by each student on any topic relating to Indian Ethos and Values and current Socio—Economic context.
HONS-101:
Management Concepts and Processes

Max. Marks: 100

External: 60

Internal: 40

Time: 3 Hours

Note: There will be two parts in the question paper. Part A will comprise 8 questions of 5 marks each. Part B will comprise 5 questions of 10 marks each. The candidate would be required to attempt 6 questions from Part A and 3 Questions from Part B. At least 3 case studies would be discussed in the class for the purpose of Internal Assessment.

OBJECTIVE: Knowledge on the principles of management is essential for all kinds of people in all kinds of organizations. After studying this course, students will be able to have a clear understanding of the managerial functions like planning, organizing, staffing, leading and controlling. Students will also gain some basic knowledge on international aspect of management.  

Course Outline: 
HISTORICAL DEVELOPMENT:  Definition of Management – Science or Art – Management and Administration – Development of Management Thought – Contribution of Taylor and Fayol – Functions of Management – Approaches to Management. 

PLANNING: Nature & Purpose – Steps involved in Planning – Objectives – Setting Objectives – Process of Managing by Objectives – Strategies, Policies & Planning Premises- Forecasting – Decision-making. 

ORGANISING: Nature and Purpose – Formal and informal organization – Organization Chart – Structure and Process – Departmentation by difference strategies – Line and Staff authority – Benefits and Limitations – De-Centralization and Delegation of Authority. 
STAFFING: Nature, Processes of Recruitment & Selection, Training & Development 

DIRECTING: Scope – Human Factors, Leadership – Types of Leadership; Motivation:   Motivation theories, Motivational Techniques; Communication : Process of Communication, Barriers and Breakdown, Effective Communication, Electronic media in Communication. 

CONTROLLING: System and Process of Controlling, Requirements for effective control, Control techniques.

Suggested Readings

1
Harold Koontz & Heinz Weilrich “Essentials of Management”, Tata McGraw-Hill, 2009.

2
Joseph L Massie “Essentials of Management”, Prentice Hall of India, (Pearson) Fourth Edition, 2003.

3
Tripathy PC And Reddy PN, “Principles of Management”, Tata McGraw-Hill, 1999.

4
Decenzo David, Robbin Stephen A, “Personnel and Human Reasons Management”, Prentice Hall of India, 1996

5
JAF Stomer, Freeman R. E and Daniel R Gilbert, “Management”, Pearson Education, Sixth Edition, 2004.

6
Gene Burton & Manab Thakur, Management Principles & Practices, Tata McGraw Hill Publishing Co. Ltd.

7
Stephen P Robbins- Management Concepts, Pearson Education.

8
Stoner, Principles of Management, Pearson Education.

HONS-102:
 Economics for Managers

Max. Marks: 100

External: 60

Internal: 40

Time: 3 Hours

Note: There will be two parts in the question paper. Part A will comprise 8 questions of 5 marks each. Part B will comprise 5 questions of 10 marks each. The candidate would be required to attempt 6 questions from Part A and 3 Questions from Part B. At least 3 case studies would be discussed in the class for the purpose of Internal Assessment.

Course Objective:  Objective of this course is (i) to impart a basic knowledge of the concepts and tools of economic analysis as relevant for managerial decision-making and (ii) to provide a fair understanding of the aggregate economic system in which a firm operates. 

Course Outlines:

Nature and scope of managerial economics in business decision; Introduction to fundamental concepts i.e.., incremental concepts; discounting principle, opportunity cost; equi-marginal principle; Demand analysis;  law elasticities of demand. Theory of consumer behaviour; consumer equilibrium- utility and indifference curve approach; price, income and substitution effects.  Production and cost analysis: Production function, Law of variable proportion and returns to scale; cost curves and economies of scale. Market structure and pricing; price and output determination in perfect competition, monopoly monopolistic competition and oligopoly. Circular flow of economic activities; National Income concept and measurement. Business cycles, causes, phases, Control of business cycles, Hicks and Keynes theory of business cycles. Inflation: Theory of Inflation i.e. Demand pull and cost push inflation.  Control of inflation and deflation.

Suggested Readings:

1.  P.L. Mehta

: Managerial Economics: Analysis problems

2. D.N. Dwivedi
: Managerial Economics

3. K.K. Dewett

: Modern Economics theory

4. Peterson, Lewis
: Managerial Economics

    Jain


5. Rangarajan, C & 
: Macro Economics

   Dholokia, B.H.

HONS-103:
Quantitative Techniques-I

Max. Marks: 100

External: 60

Internal: 40

Time: 3 Hours

Note: There will be two parts in the question paper. Part A will comprise 8 questions of 5 marks each. Part B will comprise 5 questions of 10 marks each. The candidate would be required to attempt 6 questions from Part A and 3 Questions from Part B. At least 3 case studies would be discussed in the class for the purpose of Internal Assessment.

Course Objective: The objective of this course is to acquaint the students with simple statistical techniques those are helpful in managerial decision making and problem solving. Emphasis will be on application and interpretation rather than on theoretical derivation.

Course Outline:

Role of statistical tools and techniques with respect to business decision making. Descriptive statistics: data collection, classification and tabulation, data presentation, measurement of central tendency, dispersion, skewness and kurtosis. Sampling theory and sample surveys, Correlation and Regression (Linear) analysis. Time series analysis and components measurement. Probability theory and theoretical distributions. Tests of hypothesis: Z test, t test, chi-square test and ANOVA. Use of Microsoft excel and SPSS for statistical calculations. 

Suggested Readings

1. Amir & Aczel and Jayavel Sounderpandians:  Complete Business Statistics, Tata Mc   

    Graw Hill. 

2. Levine, Kerhbiel and Berenson: Business Statistics, Pearson educations. 

3. CR Kothari
: Quantitative Techniques, Vikas Publishing House.

4. Croxton and Crawden: Applied General Statistics, Prentice Hall of India.

5. Darren George and Paul Maltery- SPSS for window step by step, Pearson educations.

6. Hanson : Managerial Statistics, Prentice Hall of India

7. Ken Black: Business Statistics :Contemporary Decision Making, Wiley Publications.

8. Jit S. Chaudan : Statistics, Vikas Publishing House.

9. Richard I. Larb and Charles A, Kisk Patrick: Quantitaive Approches to    Management, 

    Tata McGraw Hill. 

10. Spurr and Bonini : Statistical Analysis for business decisions- Sage Publications.

HONS-104:
 Business Environment

Max. Marks: 100

External: 60

Internal: 40

Time: 3 Hours

Note: There will be two parts in the question paper. Part A will comprise 8 questions of 5 marks each. Part B will comprise 5 questions of 10 marks each. The candidate would be required to attempt 6 questions from Part A and 3 Questions from Part B. At least 3 case studies would be discussed in the class for the purpose of Internal Assessment.

Objectives: The primary objectives of this course are to acquaint the students emerging global trends in business environment.

Course Contents

Business Environment- Nature, components and determinants. Assessing business environment risk- country risk and political risk.

Assessing current state of business environment in India: Economic Reforms, Liberalisation, Privatisation and globalization. Various Industrial Policies of India with special emphasis on new industrial policy with various amendments.  Competition Act and its impact on Indian business. 

Public Sector Enterprises: Rationale and Role played by them since independence. Disinvestment- Meaning, Justification and various loopholes in and challenges to disinvestment programme.

Small Scale Enterprises: Meaning, Significance to the Indian economy, problems and various incentives given to these.

Multi National Enterprises and a critical evaluation of their role in India.

Foreign Trade: Various Trade Reforms announced in India in recent times. Trends in goods and services trade and Balance of Trade position of India.  Foreign Direct Investment- significance, policy  and current position of India. EXIM Policy. World Trade Organisation and its impact on Indian industry and trade. 

Suggested reading:

1. Daniel, John D and Radebangh, Lee H : International Business, 5th ed., New York, Addison Weley, 1989.

2. Charles W. Hill, International Business, fourth edition, Tata McGraw Hill Publications Companies

3. AK. Sundaram J. Stemart Block : The International Business Environment  PHI

The list of cases and specific references including recent articles will be announced in the class at the time of lunching of the course.

HONS-105: 
Accounting for Managers
Max. Marks: 100

External: 60

Internal: 40

Time: 3 Hours 

Note: There will be two parts in the question paper. Part A will comprise 8 questions of 5 marks each. Part B will comprise 5 questions of 10 marks each. The candidate would be required to attempt 6 questions from Part A and 3 Questions from Part B. At least 3 case studies would be discussed in the class for the purpose of Internal Assessment.

Course Objective: The Objective of this course is to develop the understanding of basic concepts of accounting and to equip the students with such methods and tools of accounting which will help them in managing and controlling the costs.

Course Outline:

Meaning, Nature and Role of Accounting. The Accounting equation. Accounting concepts and conventions. Accounting records and system of Drafting of Profit and Loss Account and Balance Sheet of non corporates entities. Financial Information Analysis: Tools of financial analysis; Preparing of fund flow and cash flow statements, ratio analysis. Cost: Concept, Nature, Elements and Classification, cost Control Decision Accounting. Marginal  Costing; Cost- Volume-Profit Analysis. Activity based costing.  Budgetary Control: Concept and Types of Budgets. Flexible Budgeting, Concept of Zero base Budgeting. Standard Costing and Elementary variance analysis. Responsibility Accounting, corporate governance.   Management control: concept and nature; Behavioural implications of management control, Concept of Management Audit.

Suggested Readings:

I. Gupta, R.L. 


: Advanced Accountancy, Vol. -1 & II

2. Jawahar Lal

    And Seema Srivastava
: Cost Accounting

3. M. Bendrey


: Essentials of Management Accounting in Business, Ane Books

4. H.V. Jhamb


: Fundamentals of Management Accounting 2ed, Ane Books

HONS-106: Communication Skills for Managers 

Max. Marks: 100

External: 60

Internal: 40

Time: 3 Hours

Note: There will be two parts in the question paper. Part A will comprise 8 questions of 5 marks each. Part B will comprise 5 questions of 10 marks each. The candidate would be required to attempt 6 questions from Part A and 3 Questions from Part B. At least 3 case studies would be discussed in the class for the purpose of Internal Assessment.

Course objective: Basic objective of this course is to make students familiar with the basic fundamentals of business communication.

 Course outlines: 

Introduction to Business Communication: Definition, Classification, Purpose and Process of Business Communication; Effective Communication Skills and Barriers to Effective Communication. Emerging issues in Business Communication, Forms of Business Communication: Style of Business Writing Business Letters, Memos and Applications, Report Writing, Communication Skills: Negotiation Skills, Presentation Skills, Interview skills, Group Discussion, Body Language. Language Skills: Listening, Speaking, Reading, Writing. Business Etiquettes, Legal aspects of business communication. Organizational Communication: Components of Organization Communication, Internal and External communication in Organization, Importance of Communication Management, and Communication Structure in an Organization. Ethics and business communication.

Suggested Readings:

1. Sinha,K.K 
:Business Communication , Galgotia Publishing company.

2. Pradhan,Homai, et al
: Business Communication, Himalaya Publishing House

3. Paul, Rajendra and
: Business Communication, Sultan Chand and Sons Korthalli, J.S.

4. Murphy and Hilderbranth
: Business Communication

5. M.K. Sehgal, Vandana
: Business Communication

        Khetarpal

HONS-107:  Fundamentals of Computer       

          Max. Marks: 50

External: 50

Time: 3 Hours

Note:- The examiner will set eight questions (of ten marks each) in all. Question No.1, comprising of five short answer type questions (carrying 2 marks each) shall be compulsory. In all, the students would be required to attempt five questions. All Questions will carry equal marks.

Objectives

The objectives of this course include developing an appreciation of different software and hardware systems available in the industry among the students and build up the experience of computer usage in business organizations with specific reference to commercial data processing systems.

Course Contents

Overview of the Computer: Introduction, Generations, Types, Computer Organization and Functions. Computer Memory:  Types & memory management, Bits and Bytes; 

Software Basics: Types, Overview to Assembly and High Level Languages; Language Processor: - Assembler, Compilers and Interpreters; Operating System: Meaning, Types, Functions, file Management, Job/Scheduling etc.

Computer Network: Types; Data Transmission Media, Analog and Digital Transmission; Band width; Network Topology. Introduction to Internet: Browser, application and scope. 
PC- Software Packages: - Operating System windows, Application Software: Introduction to Word Processor, Introduction to Spreadsheets, Introduction to Power Point, Data Files- Types/Organization; Master & Transaction File.
Suggested Readings:

1. P.K. Sinha.

 
 : Computer Fundamentals, BPB Publication
2. V.Raja Reman

 : Fundamentals of Computer, PHI, New Delhi.

3. Leon & Leon
 : Introduction to Computers, Vikas Publishing   House,
   New Delhi
3. D.M. Dhamdere

 : Introduction to System Software

4. Andrew S. Tanenbaum
 : Computer Network, Parson Education.
HONS-108:  Seminar



          


       Max Marks. 50

